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Marketing Ideas Informed by Howard Moskowit
Howard Moskowitz's tomato sauce and marketing ideas are widely used in the marketing industry. Howard Moskowitz was a psychophysicist and a market researcher who helped in transforming the food industry in the United States. He was initially employed by Pepsi who wanted him to establish the correct amount of aspartame that could be used in their new product which was the Diet Pepsi drink (Moskowitz et al., 2008). He collected samples of data from a section of the population, but the data could not make sense because he realized that there was no perfect amount of aspartame that could be used to manufacture the ideal Diet Pepsi drink. It is from this that he realized that companies in the food industry were using the wrong approach in the search for the perfect product (Moskowitz et al., 2008). He realized that the food companies needed to start thinking about the ideal products and not the ideal product.
Howard Moskowitz was able to overturn the fortunes of Campbell’s Soup who used to make the spaghetti sauce that was referred to as Prego. When he was hired in the 1980’s by the company, they were struggling when compared to their primary competitor then Ragu. He created 45 variations of their tomato sauce and began testing with different individuals. Based on the results he collected, he realized the sauce that people liked could be categorized into three: plain sauce, spicy sauce, and extra chunky sauce. Since none of their competitors had the extra chunky sauce, they immediately launch it, and it helped them in taking over the spaghetti sauce market. 
Moskowitz's marketing ideas were different compared to those that were in place. He was able to create an impact because he changed the mentality of many food industries. He realized that the food companies had a role in providing solutions for the clients. He realized that customers would readily choose one of the alternatives given to them by the companies even if it was not their choice. Since people are not able to articulate what they want, he helped us realize that it was the role of the companies to do research and come up with as many different variations as possible as they are available (Pulizzi, 2015).
Howard’s research helped in the identification of a phenomenon called the horizontal segmentation. He noticed this when he was at Pepsi as he realized Pepsi was getting it wrong by creating the variation of just one product. This helped him in understanding that a universal product does not suit the needs and tastes of all the customers. He noticed that diversification was vital in marketing (Pulizzi, 2015). This has helped companies in coming up with as many different variations as possible to meet the needs of their clients. If we look at the sauce issue, for instance, we realize that every variation of the sauce was perfect for every individual. 
His marketing ideas have helped the food companies realize that they do the customers a huge disservice by pursuing the universal approaches. Food companies have adopted the horizontal segmentation approach which they use to segment the customers based on their tastes and preferences. This has helped companies in coming up with perfect products that meet the needs of the customers. 
Diggitymarketing Inc. that is owned by Matt Diggity is one of the Companies that have done something unique in marketing that has made it one of the most successful internet marketing companies.  The company was set up in 2014 by Matt, and its main line of trade was selling backlinks. However, through interaction between the owners and some of the clients on Facebook, the company realized that it could handle other aspects of SEO as well. This was achieved from the numerous queries that the clients raised on the social media platforms. The company let the customers run various tests and helped them in interpreting the results. This helped the company diversify and start offering other SEO services as well. 
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